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Austria, Vienna, 10M people

Germany, Berlin, 82M people

Liechtenstein, Vaduz, 0.1M people
Luxembourg, 0.5M people

Switzerland, Zurich, 5M people

The German-speaking Region
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MORE THAN 95M 
PEOPLE IN THE 

CENTER OF 
EUROPE!
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Berlin

Düsseldorf

Frankfurt
Hamburg

Hannover

Lang & Schwarz

Munich

Stuttgart
Tradegate

German Stock Exchanges & Platforms

UP TO 9 
MARKETPLACES 

PROVIDE 
LIQUIDITY!
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Europe's largest economy with the largest retail market facilitates a position within EU 
sales markets

Austria, Germany and Switzerland are among the richest countries in the world

Interest rates are near ZERO percent creating an environment for investors to invest
into the stock market
Unsurpassed liquidity and global investor reach

Balanced regulation and market credibility

Fastest listing process and time to market
Lowest cost of capital and listing fees

Loyal and long-term orientated investors
No tax-loss season

Reasons for a Listing in Germany

INTERNATIONAL 
DIVERSIFICATION 

OF THE 
SHAREHOLDER 

BASE!
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Already listed on a regulated exchange such as TSX, TSXV or CSE

Legal Entity Identifier (LEI) - since January 2018

Listing application through a Lead Broker (Market Maker)

Legal opinion: Alexander Gebler, Lawyer
Schulze-Borges
Rechtsanwälte Wirtschaftsprüfer Steuerberater PartGmbB
Ellernstr. 34
30175 Hannover / Germany
Office +49 511 51 51 31-18
Fax +49 511 51 51 31-31
gebler@sb-g.de
http://sb-g.de/de/alexander-gebler.html

Listing Requirements

SECONDARY 
LISTING IN 

FRANKFURT 
WITHIN 2 WEEKS!*
*based on experiences
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How to get investors attention?
Communicate where the people are

Comparision with established peer companies
Repeat the messages and be patient

Rules for Efficient Marketing
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BUT DO IT ONLINE 
WITH CONTENT!
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Apaton and it‘s Partners are disseminating their
content through 4 out 5 major financial portals. 

More than 4M unique users per month.

More than 150M page impressions per month.

Covering approx. 75% of all investors. 

Reference

MARKETING WITH 
CONTENT ON 

MAJOR 
PLATFORMS!
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Marketing with content - dynaCERT Inc. 

One of the most read articles
on wallstreet-online.de in a 7 
days period.

Reference
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Marketing with content - dynaCERT Inc. 

An article was published on July
9th, 2019 on dynaCERT and a 
peer hydrogen company was the
main catalyst for the volume on 
the stock.

Reference
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Marketing with content - dynaCERT Inc. 

“NEL ASA or dynaCERT Inc. - who
is the better hydrogen pearl?“ -
published on Apaton‘s portal
Kapitalerhöhungen.de and
disseminated on the four major
platforms.

This headline caught the attention
of hydrogen investors in the
German-speaking region.

Reference



11

Marketing with content - dynaCERT Inc. 

One of the most active
traded stocks on Tradegate 
on July 10th, 2019.

Reference
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Marketing with content - dynaCERT Inc. 

Share price increase of 100% and
50M shares traded within 3 days
at all exchanges in Canada and
Germany after the article was 
published. The share price
remained on that higher level.

Reference
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Content creation of 3-5 articles per month: 
2,500 EUR per month

Marketing on wallstreet-online.de (and other portals):
2,500 EUR per month* 

Minimum period for a program is 3 months: 
(3 x 2,500 EUR) + (3 x 2,500 EUR) = 15,000 EUR

*Minimum monthly budget for a front page ‚SLIDER‘ on 
wallstreet-online.de. 

More marketing tools are available upon request. 

Prices
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Mobil: +49 171 477 1774

Office: +49 511 67 68 731

Fax: +49 511 67 68 730

Contact

Mario Hose
Managing Director

m.hose@apaton.com

www.apaton.com

Apaton Finance GmbH

Ellernstr. 34

30175 Hannover / Germany


